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ITC Company’s Social Responsibility
Name
Institution
Social Responsibility: ITC LTD
Typically, in almost every corporate sector, the theme of social responsibility is promptly becoming a growing embodiment on the domestic as well as in a global realm. The ITC Company India has emerged as a prominent corporation that is paying profound attention towards corporate social responsibility (CSR) tenets with the aim of meeting stakeholder demands and expectations (Kulkarni, 2015).
ITC Ltd is one of India's most valuable and respected corporations that have a diverse portfolio of businesses. It engages in Cigarettes, Hotels, Packaging, Paperboards & Specialty Papers, Agri-Business, Packaged Foods & Confectionery, Branded Apparel, Information Technology, Personal Care, Stationery, Safety Matches and other FMCG products. ITC Company works within a philosophical perspective, which recognizes that corporations are economic organs of society and draw on societal resources; hence, it measures its performance by employing a Triple Bottom Line approach that resonates towards augmenting societal sustainability (CSRworld, 2019).
ITC's strengths of social responsibility
The company’s CSR success can be credited in regards to how it is able to embed its major sustainability initiatives to the company’s core business, either by backward integration or by providing an input source for business. The most popular of ITC’s CSR initiatives has been its over 6500 E-Choupal CSR activities and sustainability initiatives that have enhanced the brand image reaching over 4 million farmers. It has been able to provide such sustainable CSR initiatives because; it has strong and experienced management, it has diversified product and services portfolio which includes Hotel chains, FMCG, paper & packaging and agri-business. Furthermore, in addition to having a strong brand presence, excellent products and advertising, it has excellent research and development facilities to facilitate its CSR initiatives (Manu & Indira, 2018). 
ITC’s weaknesses towards social responsibility
First and foremost, ITC Company is synonymous to the tobacco business it uses these tobacco revenues to foster CSR initiatives in the Indian Community when it is a fact that tobacco consumption is vulnerable to health of the society.  Second, in its CSR reports rarely does the company mention its various initiatives undertaken to tailor to the needs of the community including marginalized stakeholders.  Thirdly, the ITC Company has not laid proper emphasis on recycling of products; for instance, since it deals with fast moving products the packages of these products largely contribute to the environmental pollution (Anbarasan, 2018).
References
Anbarasan, P. (2018). Stakeholder engagement in the sustainable enterprise: Evolving a conceptual framework, and a case study of ITC. Business Strategy and the Environment, 27(3), 282-299.
CSRworld. (2019). ITC Limited Corporate Citizenship. Retrieved May 19, 2019, from CSR World: http://www.csrworld.net/itc-limited-corporate-citizenship.asp
Kulkarni, M. S. (2015). A study of the CSR policies and practices of Indian companies. DAWN: Journal for Contemporary Research in Management, 17-26.
Manu, S., & Indira, M. (2018). Corporate Social Responsibility and Human Development: A case study of ITC. International Journal of Social and Economic Research, 8(2), 81-99.
